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diversity	 that	 makes	 the	 use	 of	 terms	 such	 as	 African-American	 or	 Muslim-
American	or	African	American	Muslim	to	describe	groups’	internal	values,	norms	
and	 behaviours	 (Vertovec	 2007).	 Superdiversity,	 as	 a	 framework	 of	 reference,	
seems	to	better	explain	the	data	presented.	Individuals,	rather	than	talking	about	
a	new	culture,	seem	to	make	sense	of	themselves	and	their	behaviours	by	taking	
into	account	a	variety	of	discourses.	Rather	 than	performing	one	 identity,	 thus,	
they	 seem	 to	perform	a	 variety	 of	 identities,	 defining	 themselves	 in	 relation	 to	
different	contexts	and	spheres	of	life	(Blommaert	and	Varis	2011).	
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